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1. General information 

 
1. A full set of materials for the campaign is expected to be delivered as a single 

package including: all the graphic creatives, movies, texts as well as target 

URLs, emission scripts, monitoring scripts, xHTML creative scripts if needed. 

2. Weight and dimensions of creatives cannot exceed limits for particular type of 

emission form. Parameters for each form are described in the chart (see: 

paragraph III). 

3. Creatives should be prepared in version not smaller than 8 of Adobe Flash. In case 

of compiling the clip in any of older versions, the movie will not work properly in 

IE7 with Flash Player 10. It is a known bug that forbids to open a new window. 

This is explained on the adobe.com webpage:  

http://bugs.adobe.com/jira/browse/FP-

1065?page=com.atlassian.jira.plugin.system.issuetabpanels:all-tabpanel  

4. Creative must not use more than: 

• 20% of CPU capacity in mid-end computer (Celeron 2.5 GHz) in inbox in 

mailbox o2.pl (poczta.o2.pl). 

• 25% of CPU in the instant messenger Tlen.pl.  

• 30 % of CPU in other web-sites of portal o2.pl. 

5. Tests of CPU usage should be carried out in browsers: Internet Explorer 7, Firefox 

3, Opera 9. 

6. Creatives with either the capacity of downloading additional elements from 

outside locations or referring to files in outside location are not allowed (applies 

to swf creatives). 

7. Using scripts which change browser window (size, location) is not allowed. Every 

exception to this rule must be agreed in advance with Interactive Advertising 

Department. 

8. Creatives and scripts cannot display warnings or errors during emission. 

9. All materials must be delivered at least 3 working days prior to a planned 

emission (for xHTML this period is 7 working days, see table below). 

 

 

The Form How many days 

xhtml, art. sponsorowany 7 days 

Screening 5 days 

All other forms 3 days 
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2. Terminology. Complete materials package 

 
We expect to receive a full set of materials for the whole campaign. 

A full set of materials includes: 

• A set of creatives prepared with compliance to the specification, 

• All URLs required in campaign, 

• All required emission scripts, monitoring scripts, 

• All emission informations (media plan). 

 

Files included in the package(s) should be named accordingly to the place of 

emission: 

TypeOfCreation_Size_ Version_ PlaceOfEmission 

example: Billboard_750x100_v1_o2.swf  

notice: Only letters, numbers, underscores and dots are allowed in file names. 
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3. Dimensions, weight and format of materials. 

 
Web-
site 

Name Location Dimension Weight File type 

Banner Dialog box 400x50px Up to 15kB jpg, gif, swf 

Box Contact list 170x30px Up to 10kB jpg,gif,swf 

Box Dialog box 100x20px Up to 10kB jpg,gif,swf T
L
E
N

 

Komunikat - 
 400x265px Up to 50kB jpg, gif, swf 

Toplayer 500x400px Up to 50kB, 
max.10s. swf 

Brandmark 300x300px Up to 50kB swf 

Toplayer FullPage 1000x500px Up to 50kB jpg, gif, swf 

Billboard 750x100px Up to 50kB jpg, gif, swf 

Double billboard 750x200px Up to 50kB jpg, gif, swf 

Triple billboard 750x300px Up to 50kB jpg, gif, swf 

Megabillboard 980x200px, 
900x150px 

Up to 60kB 
Up to 50kB jpg, gif, swf 

Wideboard 900x300px Up to 60kB jpg, gif, swf 

Expand billboard 750x100px => 
750x300px Up to 50kB swf 

Push billboard 750x100px 
=>750x300px Up to 50kB swf 

Scroll billboard 

Choice of  
Web-sites 

750x100px Up to 50kB jpg, gif, swf 

Box Home page o2.pl 280x100px Up to 20kB jpg, gif, swf 

Box Home page o2.pl 200x200px Up to 20kB jpg, gif, swf 

Box/Rectangle/Navibox 300x250px Up to 50kB jpg, gif, swf 

Box FF* 160x130px, 
160x200px Up to 20kB jpg, gif, swf 

Box FF* 200x50px Up to 15kB jpg, gif, swf 

Box FF* 

190x196px, 
240x240px, 
250x200px 
250x250px, 
390x100px, 
175x235px 

Up to 25kB jpg, gif, swf 

 
R

O
S

 

 

Box FF* 
 

       
 
 
 
 
 
      Choice of  

Web-sites 
 
 
 
 
 
 
 
 300x250px, 

300x200px 
Up to 50kB 

 
jpg, gif, swf 
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Web-

site 
Name Location Dimension Weight File type 

Box FF* 460x100px, 
490x200px 
400x100px 

Up to 50kB jpg, gif, swf 

HalfPage 300x600px Up to 50kB jpg, gif, swf 

Banner 468x60px Up to 20kB jpg, gif, swf 

Expand banner 468x60px => 
468x150px Up to 20kB swf 

Scroll banner 468x60px Up to 20kB jpg, gif, swf 

Scrool footer Up to 30px 
height Up to 30kB swf 

Skyscraper 120x600px Up to 50kB jpg, gif, swf 

Mega Skyscraper 240x600px Up to 60kB jpg, gif, swf 

Skyscraper expand 120x600px => 
300x600px Up to 50kB swf 

Skyscraper scroll 

 
 
 
 
 
 
 
 

Choice of  
Web-sites  

120x600px Up to 50kB jpg, gif, swf 

Interstitial Max width 
1000px 

Up to 50kB, 
max.10s. swf 

Pop-up/pop-under 400x400px Up to 20kB jpg, gif, swf 

R
O

S
 

Expand corner 

Choice of  
Web-sites 

120x120px => 
500x500px Up to 35kB swf 

In-stream (pre-roll) Smog.pl, 
Wrzuta.pl** Up to 15 seconds Up to 40MB flv, mov, 

avi,mpeg 

Trailer Smog.pl 4:3 Up to 40MB flv, mov, 
avi,mpeg 

S
m

o
g

/
 

W
r
z
u

ta
 

VideoSkin Wrzuta.pl*** 670x600px Up to 100kB swf 

Double billboard Login 750x200px Up to 50kB jpg, gif, swf 

Megabillboard Logout 600x400px Up to 40kB jpg, gif, swf 

              Wideboard Logout 900x400px Up to 60kB jpg, gif, swf 

Box w Inbox Inbox 170x200px 
200x50px 

Up to 15kB 
Up to 10 kB jpg, gif, swf 

W
e
b

m
a
il

 

Box Message 500x200px Up to 20kB jpg, gif, swf 

Mailing HTML Up to 480px wide Up to 35kB, 
Up to 50kB. html 

M
a
il

in
g

 

Mailing TXT 

- 

Up to 480px wide 2 x A4 page txt/html 

C
h

o
s

e
n

 

s
it

e
s
 

Watermark - - Up to 10kB 
jpg, gif, png 
(recommend
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Web-

site 
Name Location Dimension Weight File type 

Wallpaper recommended 
1400px wide Up to 50kB 

ed aslo 
*.psd) 

 

*Box FF - stands for Flat Fee Boxes emitted in Pudelek.pl, Wrzuta.pl, Smog.pl, 
Kafeteria.pl, etc. 
**In-stream – this form is emitted in the web-sites which use Wrzuta video player 
***VideoSkin – this form is emitted only in the web-sites Wrzuta.pl. See link to the 
technical specification of VS: http://reklama.o2.pl/videoskin_eng 

If the list does not include needed form please contact: traffic@firma.o2.pl. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

4. General requirements for a particular material type 
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4.1. JPG / GIF creative 
 

1. Creatives must comply with general rules. 

 

4.2. How to prepare SWF creative 
1. Creative must comply with general rules. 

2. All clickable flash movies should use variable _root.clickTag which enables to 

count “clicks” by an adserver. Implementation: 

1. A new layer over a prepared animation is needed. It should be set as a top 

layer. 

2. The layer type should be set to „object - button” and attribute ‘color’ to 

transparent. 

3. Function „getURL” to the layer should be assigned and parameters set in a 

following way:  

    

on (release) { 

getURL(_root.clickTag, ”_blank”); 

} 

 

3. A hexadecimal background color should be provided with creative (layer-type 

forms are exception) 

4. Audio streaming cannot be looped. Creative must contain sound off button.  

 

4.3. How to prepare creative with sound 
 

1. Creative must comply with general rules 

2. The sound can be played only after user’s interaction (animation can start 

autmatically, but sound must be muted at the beginning) 

3. The sound cannod be played in a loop 

4. User has to have possibility to switch the sound off (stop/mute button) 

5. When the movie stops/pauses, all sounds must stop as well 

 

 

4.4. How to prepare Toplayer creative 
1. Creative must comply with general rules. 

2. The total width of creative can not exeed 1000px. 
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3. Creative should have a closing button containing a word ‘ZAMKNIJ’ and a visible 

cross (at least 30x30px) with a following function attached to it: 

   

on (release) { 

   getURL(„javascript:onFinishedPlaying();”, ”_self”); 

    } 

 

 

3. The last frame of the movie should have the following function line attached to it: 

stop(); 

 getURL(„javascript:onFinishedPlaying();”, ”_self”); 

 

4. The maximum time of emission cannot be longer than 10 secunds.  

 

4.5. How to prepare Brandmark creative 
1. Creative should comply with general rules. 

2. The total width of creative can not exeed 500px. 

3. Creative should have a visible cross (at least 25x25px) with a following 

function attached to it: 

  on (release) { 

   getURL(„javascript:onFinishedPlaying();”, ”_self”); 

    } 

4. Creative should have a button to minimize the form, with following function 

attache to it:  

on (release) { 

  getURL(„javascript:dolittle();”, ”_self”); 

              } 

5. Creative should have a button which when clicked should result in a return to the 

standard size, with following function attached to it: 

on (release) { 

getURL(„javascript:doexpand();”, ”_self”); 

              } 

 

 

4.6. How to prepare Expand creative 

1. Creative must comply with general rules. 

2. During the whole time of display (time when it is in basic shape as well as when it 
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is expanded) creative should have an active area with functions assigned to it: 

• when in basic form 

 on (rollOver) { 

  getURL(„javascript:doexpand();”, ”_self”); 

 } 

• when expanded 

 on (rollOut) { 

  getURL(„javascript:dolittle();”, ”_self”); 

 } 

3. The size of creative in basic shape as well as in expanded shape is defined by 

number parameters dolittle() and doexpand() in emission script. After moving 

with the cursor over the ad it should expand and while away it should reshape to 

its basic form. 

 

4.7. How to prepare Scroll creative 
1. Creative must comply with general rules. 

2. The scrolling effect in swf creative should be included into material, gif / jpg 

creative must be static. The scrolling effect is obtained only with the use of 

emission scripts. 

3. Creative should have a visible cross (at least 25x25px) with a following 

function attached to it: 

on (release) { 

                    getURL(„javascript:onFinishedPlaying();”, ”_self”); 

       } 

 

4.8. How to prepare Push creative  
1. Creative must comply with general rules. 

2. During the whole time of display (time when it is in basic shape as well as when it 

is pushed) creative should have an active area with functions assigned to it: 

• when in basic form 

 on (rollOver) { 

  getURL(„javascript:dopushon();”, ”_self”); 

 } 

• when pushed 

 on (rollOut) { 

  getURL(„javascript:dolpushoff();”, ”_self”); 

 } 
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3. After downloading creative should use action: 

     getURL(„javascript:dopushlock();”,”_self”); 

 

4.  After 3 secunds from the full download of creative it should use action: 

  getURL(„javascript:dopushunlock();”,”_self”); 

 

4.9. How to prepare Webmail logout creative with personalisation 
1. Creative must comply with general rules. 

2. The size cannot exceed size of 600x400px. 

3. The weight of the creative cannot exceed 40 kB. 

4. Creative format: SWF 

5. The creative should contain the code based on the following example:  

              frame 1 { 

               var name = _root.Parametr; 

               if (name.length > 30 && name != null) { 

                  _root.nick.text = 'substitution for too long names'; 

                } else { 

                  _root.nick.text = name; 

                } 

              } 

6. Length of the name depends on the creation (name.length>30) – mainly on the 

character size. In case of too long text, the substitution should be used 

(_root.nick.text). 

 

 

4.10. How to prepare VideoSkin creative 
1. The form must be delivered at least 3 working days before planned emission.  

2. The technical details of creative are described in a separate specification located 

at: http://reklama.o2.pl/videoskin_eng 

 

 

 

4.11. How to prepare Floor Ad creative 
1. Creative must comply with general rules. 

2. Creative will be expanded to the width of current window. Thus it has to be 

prepared in such a way that expansion will be possible. 
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3. Creative cannot exceed the following values:  

 

 

Name Size Weight Format 

Floor Ad Max size 
900x300px Up to 50kB jpg, gif, swf 

 

4. Creative should contain closing cross of size at least 25x25 px and a word 

„Zamknij” of height at least 25px. 

Closing elements should be attached to the following code: 

on (release) { 

                  getURL(„javascript:onFinishedPlaying();”, ”_self”); 

      } 

 

5. Arter AT most 15 seconds the followin gode should be called: 

stop(); 

 getURL(„javascript:onFinishedPlaying();”, ”_self”); 

 

Example: http://reklama.o2.pl/floorad/  

 

 

4.12. How to prepare  Fly Footer creative 
1. Creative must comply with general rules. 

2. Creative consists of double billboard creative and a piece of graphics used for 

closing this ad 

3. creatives cannot exceed the following values:  

 

Name Size Weight Format 

Fly Footer 900x200px Up to 50kB jpg, gif, swf 

Roll-up/-down button 30x200px Up to 5kB jpg, gif, png 

 

Semi-transparent background’s color can be  given as a hexadecimal value 

(default color is #000000) 
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Example : http://reklama.o2.pl/flyfooter/ 

 

 

4.13. How to prepare Branding of Audio Player 
1. The form must be delivered at least 5 working days before planned emission.  

2. Maximum dimensions of creatives can not exeed: 620x260px (620x200px for the 

upper part and 620x60px for the lower part). 

3. Creative must use Action Script 2 and work properly in Flash Player 7 (can not use 

effects of FP8 like Blur, or Glow...). 

4. Project of Player must be delivered as a source file .fla (fonts used in the creative 

has to be also included). 

5. Project must contain following elements: 

• Play button.   

• Stop button. 

• Progress bar. 

• Time indicator (length of played material / length of the whole material). 

• Volume control. 

• Button mute/unmute. 

• Title of creation. 

 

                    

 

 

All depicted elements should be visible and big enough: 

- minimal thickness of the progress bar:  7px 
- minimal size of the handler: 15px x 15px 
 

The control part of the player should be separated from the commercial area so that the 

user exactly knows which part is the player and which is the advertisement.  

The area reserved for the title should be able to show 30 characters. However it is 

recommended to prepare this part even bigger. 

Notice: The traffic team stipulates the right to provide corrections to the creative.   
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4.14. How to prepare Avatar 
1. Maximum dimensions of creatives can not exeed: 120x120px. 

2. Maximum weight can not exeed: 10 kB. 

3. Allowed file formats: JPG, GIF, PNG. 

 

4.15. How to prepare Audio Icons 
1. Maximum dimensions of creatives can not exeed: 76x74px. 

2. Maximum weight can not exeed: 8 kB. 

3. Allowed file formats: JPG, GIF, PNG. 

4. In case of rounded creative, the background of GIF file has to be transparent. 
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4.16. How to prepare Streaming creatives 

4.16.1. Trailer / movie 
1. Dimensions: 400px x 300px – (optimal resolution). 

2. Weight: up to 40 MB (it will be compressed). 

3. Allowed file formats: .flv (other video / audio file formats are acceptable and will 

be converted into .flv). 

 

4.16.2. In-stream video (pre-roll before users’ vid eo / audio content) 
1. Dimensions: 400px x 300px (optimal resolution). 

2. Duration time: up to 15 seconds (recommended time: 7-8 seconds). 

3. Weight: up to 40 MB (it will be compressed). 

4. Allowed file formats: .flv, .mpg, .mov, .avi, .wmv. 

 

4.17. How to prepare other SWF creatives with streaming 
The materials to the streaming creative consist of two parts: 

a) SWF creative and  b) FLV streaming movie 

 

2. Creative must comply with general rules. 

3. SWF creative must contain function getting the FLV video. 

4. SWF creative must not exceed the size and weight set for a particular non-

streaming creation in a respective size. 

5. FLV materials should be delivered to us with an adequate advance, so that they 

can be placed on servers o2.pl. 

6. The size of provided FLV materials must not exceed 2 MB. 

7. The bitrate of streamed video should not more than 512 kbit/s. 

8. SWF creative must have STOP button which stops the rendering of FLV 

materials. 

9. Every form of disabling SWF creative (disabling cross) and/or FLV (stop, pause 

buttons in SWF creative) should stop sound effects (music). 
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4.18. How to prepare Dynamic Wallpaper / Screening creative 
1. Creative must comply with general rules. 

2. A full set of materials for the campaign is expected to be delivered as a single 

package including (all the graphic creatives, two static wallpapers, url, 

monitoring scripts) at last 5 working days before planned emission. 

3. Weight and dimensions of creatives cannot exceed limits for particular type of 

emission form. Parameters for each form are described in the table below:  
 

Name Dimension Weight Format 

Billboard 
750x100px 

or 
980x100px 

Up to 50kB jpg, gif, swf 

Double billboard 
750x200px 

or 
980x200px 

Up to 50kB jpg, gif, swf 

Wallpaper–max. wide 1400px (recommended 
1024px or 1280 px wide) Up to 50kB 

jpg, gif, png 
(recommend

ed aslo 
*.psd) 

 

4. In the Dynamic Wallpaper creative flash element should contain an area active for 

the period of the whole animation. The area should contain the following actions:  

 

 on (rollOver) { 

  getURL(„javascript:changeWallpaper(1);”, ”_self”); 

 } 

 on (rollOut) { 

  getURL(„javascript:changeWallpaper(2);”, ”_self”); 

 } 

Should you have any problems regarding this creative, please contant our Traffic Team 

via email (traffic@firma.o2.pl). 

 

4.19. How to prepare Comet Coursor creative 
1. Maximum dimensions of creatives can not exeed: 50x50px. 

2. Maximum weight can not exeed: 10 kB. 

3. Allowed file formats: JPG, GIF, PNG lub SWF.  
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4.20. How to prepare XHTML creative 
1. A full set of materials for the campaign is expected to be delivered as a single 

package.  

2. The overall size of creative should not exceed 150kB (does not apply to 

streaming). 

3. This ad can be a set of standard available forms (Billboard, Skyscrapers, Banner, 

Box, Toplayer) and non-standard forms consulted with Interactive Advertising 

Department. 

4. All standard forms must comply with the general specification for each of used 

form. For specification of non-standards please contact Interactive Advertising 

Department. 

5. A full set of materials including correct forms must be delivered at least 7 

working days before planned emission. 

6. The set must contain: 

a. All the required correct creatives, 

b. Advertisement script (a description of interaction of creative(s) with web-site), 

c. Preview (visualization of the form). 

 

  Complete specifications can be found at : http://reklama.o2.pl/xhtml_eng 
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4.21. How to prepare Interstitial creative 
1. Creative must comply with general rules. 

2. When loaded, the creative will be stretched in order to fill the whole window of a 

browser. Thus, the main part of the animation has to be centerd and must not 

change its size when the whole animation will be expanded. What has to streatch 

is the background: 

 

3. Creative should have a closing button containing a word ‘ZAMKNIJ’ and a visible 

cross (at least 30x30px) with a following function attached to it: 

   

on (release) { 

   getURL(„javascript:onFinishedPlaying();”, ”_self”); 

    } 

 

 

 



Interactive Advertising Department: tel. 022 3988523 fax: 022 3988016, http://reklama.o2.pl, Traffic department: 022 3981021, traffic@firma.o2.pl 

 

Grupa o2 Spółka. z o.o., ul. Jutrzenki 177, 02-231 Warsaw, registered in the National Court Register kept by the District Court for the Capital 
City of Warsaw under the number KRS 0000140518, NIP 521-31-11-513. Initial capital:  377.298,00 PLN. 

 

19 

4. The last frame of the movie should have the following function line attached to it: 

stop(); 

 getURL(„javascript:onFinishedPlaying();”, ”_self”); 

 

5. The maximum time of emission cannot be longer than 10 seconds.  

6. Example file can be downloaded from the following address: 

http://reklama.o2.pl/docs/interstitial.fla 

 

4.22. How to prepare Links after video content (Wrzuta.pl, Smog.pl) 
1. The form must be delivered at least 3 working days before planned emission. 

The form consists of 3 sets including: 

a. Title (30 chars maximum) 

b. Lead (70 chars maximum) 

c. URL / redirect counting clicks. 

2. Impressions cannot be counted with the use of outside counting scripts (data 

available in Adserver o2.pl). 

 

4.23. How to prepare Webmail Tab 
This creation consists of two elements: 

1. a button located in the left column of webmail 

2. a tab located in the right column; it is opened after user’s action on the button 

(it can be closed) 

 

Ad 1. The button 

• dimensions: 190x50px 

• max weight: 10kB 

• file type: SWF / JPG / GIF / PNG (the PNG with transparency is the most 

preferred) 

CAUTION: The button cannot imitate standard elements of the webmail interface. The 

user has to realize that it is an ad immediately. 

 

Ad 2. The tab 

• dimensions: 750x400px 

• max weight: 50kB 

• format: HTML – we should get a complete HTML document with graphical elements 

cut and positioned. Instead, we can put there static JPG/GIF element or flash 

animation which restricts above limits. 
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• The content of a tab can vary, depending on user’s gender  

• The tab can contain a small logo of dimensions up to 40x20px, format  JPG / GIF / 

PNG (the PNG with transparency is the most preferred) 

 

Both, the button and the tab, can vary depending on the date, time of day, user’s 

gender. More buttons can be delivered and rotated automatically. 

If the tab contains a form, validation rules can be delivered as well. 

 

We can attach tracking codes to the following actions: 

- Button is loaded 

- Button is clicked 

- Tab is opened (this value can vary from the previous value, because the user can 

click on the button while the tab is being already opened) 

- An image in the tab is clicked 

- The form is fulfilled and validated 

 

We can also track nonstandard actions like: 

- The tab is closed 

- The form is submitted but validation failed 

- Etc. 
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4.24. How to prepare Videostitial creative 
„Videostitial” ad consists of two elements: 

1. fullscreen video player 

2. „double billboard” creative ad 

 

4.24.1. Full screen video player 
 

 

Elements, that have to be delivered: 

1. 100x100px logo. If delivered logo is bigger than 100x100px, its dimensions will be 
adjusted, so that it fits in the square of the size 100x100px.  

2. Video of the width 640px and proportions 4:3. It can be either vfl or mp4 file. 
Video codecs sorenson, vp6 or h264 are supported. Supported audio formats are 
mp3 or aac. Maximum bitrate possible is 500kbps. Maximum filesize is 2MB. If 
dimensions of the movie are different that the above data, it will be automatically 
adjusted. 

3. Optional. URL that will be used to link the Facebook buton. 

4. Optional. URL to download the ad. 
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4.24.2. Double billboard 
 

 

Elements that have to be delivered: 

1. JPG or PNG file containing background of the creative with the size of 750x200 

2. A movie of the size not exceeding creative size. Possible files are FLV or MP4, 
supported video codecs are sorenson, vp6 or h 264, supported audio codecs are 
mp3 or aac. Maximum bitrate is 150kbps. Maximum filesize is 2MB. 

3. Resolution and position of video in creative: if window size is bigger than the size 
of a movie, black stripes will be automatically added at the top and at the bottom 
of the movie. 

 

4.24.3. Tracking codes 
 

Below there is a list of possible actions that can be counted by 3rd party tracking codes. 

 

4.24.4. Fullscreen player 
 

Possible actions: 

1. clickTag – user clicks on a logo or a movie 

2. adCodeStart – the movie starts 

3. adCodeEnd – the movie stops 

4. adCodeProgress10..90 – progress of playing the movie is 10…90% 

5. facebook clickTag – user clicks the Facebook button 

6. download clickTag – user clicks the button to download the ad 

 

4.24.5. Double billboard 
Possible actions: 

1. clickTag – user clicks on a logo or a movie 

2. adCodeStart – the movie starts 



Interactive Advertising Department: tel. 022 3988523 fax: 022 3988016, http://reklama.o2.pl, Traffic department: 022 3981021, traffic@firma.o2.pl 

 

Grupa o2 Spółka. z o.o., ul. Jutrzenki 177, 02-231 Warsaw, registered in the National Court Register kept by the District Court for the Capital 
City of Warsaw under the number KRS 0000140518, NIP 521-31-11-513. Initial capital:  377.298,00 PLN. 

 

23 

3. adCodeEnd – the movie ends 

4. adCodeProgress10..90 – progress of playing the movie is 10…90% 

 

4.24.6. Preparation of tracking codes 
 

For actions adCodeStart, adCodeEnd, adCodeProgressXX standard trackicng codes 
(trackicng pixels) are valid.  

clickTags are also standard for both formats. 

Explanation is required for Facebook clickTag and Download clickTag. 

 

4.24.7. Facebook clickTag 
 

ClickTag, which counts Facebook button should follow the scheme: 

http://www.facebook.com/share.php?u=URL_STRONY_DOCELOWEJ 

 

Above link shows the Facebook form, which posts information about given site on the 
user’s wall. 

 

4.24.8. Download clickTag 
 

To count the number of downloads of the file with the movie, it is required to prepare a 
link to this file. This file is not recommended to be the same file as the one used for the 
creative due to the fact that it may be required to install additional software capable of 
playing the movie. 

The file should be prepared in popular formats like windows media or quicktime.  
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4.25. How to prepare Intromercial creative 
 
Advertisement consists of 

• Active part of the ad – actual part of the ad; when clicked, the user goes to the 
landing page 

• Navigation bar – Allows to omit the animation and finishes the advertisement 
• Background – semitransparent background, grey by default; it covers the actual page, 

but is underneath the ad and navigation bar 
 

 
 
 
 
 
4.25.1. Active area of the ad 
1. Format: SWF 
2. Weight: 60 kB 
3. Dimensions: 900x500px 
4. Active area should contain the button layer (when clicked, the landing page should 
open in a new window): 
 
  on (release) { 
   getURL(_root.clickTag, ”_blank”); 
    } 
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5. The animation should last 15 seconds at most. Afterwards the following code should be 
called: 
 
   getURL(„javascript:intromercialFinish();”, ”_self”); 
 
 
4.25.2. Navigation bar 
1. Format: JPG / GIF / PNG 
2. Weight: 15 kB 
3. Dimensions: 900x30px 
4. The bar should contain a button saying: „Przejdź do strony >>” (‘go to page’) 
5. If the client doesn’t provide custom navigation bar, the default version will be used 
 
 
4.25.3. Background 
1. Default background color: #ababab 
2. Opacity: 50% 
3. The background color can be changed on request 
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5. HTML mailing 

5.1. Introduction to mailing creatives  
 

• HTML Mailing In o2 is delivered only to those users who use free o2 mail 

accounts 

• All components of the mailing, i.e. graphics, texts, HTML files, should be delivered 

to O2.pl as materials ready to use out of the box. 

• Ready materials are supposed to be sent on the following address: 

mailing@firma.o2.pl as well as addresses of all accounts responsible for the 

campaign. 

 
The following data should be included with the package: 

- sender 

- return address 

- subject 

- signature (with full sender name and address) 

 

Also required: 

- email addresses of those, who will accept the mailing 

 

5.2. Rules regarding preparation the mailing creative properly. 
 
The mailing creative should be embedded into tables. Do not use DIVs when 
preparing the creative. 

 

5.2.1. Naming 
1. Creative should be archived (.rar or .zip) 
2. Naming scheme should look like that: name20100312_v1 
3. In case of errors and changes in the creative, the name should become: 

name20100312_v2, name20100312_v3, etc 
 

5.2.2. Template 
1. Included code should be a valid HTML code, according to W3C 
2. The code has to include: 

  <html> 
  <head> 
  <meta http-equiv="Content-Type" content="text/htm l; charset=iso-8859-2"> 
  <style type=”text/css”> 
     img {display:block;} 
     body {padding:0;margin:0} 
  </style> 
  </head> 
  <body> 
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   (the code goes here – should be included in HTML  tables)   
  </body> 
 </html> 

5.2.3. Character encoding 
1. In order to display mailing properly in varoius email clients, use ISO-8859-2 

character encoding. 
2. Only proper characters from the ISO-8859-2 characters table are allowed. 

 

5.2.4. Styles (CSS) 
1. Only styles included directly in the HTML file are allowed 
2. It is not allowed to include external CSS file. 
3. The CSS code can be included: 

a. inline (e.g. <span style=”font-size: 20px;”></span>)  
b. in the HEAD section of the document: 

… 

<head> 

<style type="text/css"> 

(css code)  

</style> 

</head> 

… 

4. Do not set styles directly for all main tags like: body, table, tbody, tr, td, img, etc.  
For those tags (except for the ‘body’) use classes instead, e.g.  
 

td.cell {font-weight:bold}   (valid) 
but not  

td {font-weight:bold}    (invalid) 
 
or put style directly in a given tag, e.g. <a style=”…”>  
 

5. Images in mailings’ background 
a. Do not use ‘background-repeat’ in CSS code. The background will not appear 

properly in few email clients. 
b. Do not use:  

‘background: url();  
background=” .jpg/.gif./png”;  
background-image: ; ’ 

 
6. Values for parameters like ‘width’, ‘height’, ‘class’ should be put in double quotes. 

E.g. width=”100” 
 

7. The following is not allowed: 
 

1. Usage of position property 

2. Usage of float property 

3. Usage of line-height property 

4. Setting dimensions with ‘%’ (it is allowed only for the main table, which sets 

also the background’s color) 
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5. Usage of height:100%; property 

6. Usage of the FONT tag and its properties   

7. Adding styles to <UL> tag (as well as its elements)  

8. Using other units than pixels (px) 

5.2.5. Creative dimensions 
1. The width allowed is 480px at most. E.g. 

… 
<table width="480" border="0" cellspacing="0" cellp adding="0"> 
 (table body) 
</table> 
… 

 

5.2.6. Directory structure 
1. All files must be located in the same directory as index.html 

 

5.2.7.  JAVASCRIPT, IFRAME, FRAME, FLASH, FORM, INP UT, MAP 
elements in the code 
 

1. Those elements are not allowed in the code. 
 

5.2.8. Creative weight 
 

1. Properties of HTML element must not exceed the following amounts. 

Name Placing Dimension Weight Format 

Mailing HTML Up to 35kB, 
Up to 50kB. 

html, jpg, 
gif, png 

Mailing TXT 2 pages A4 txt 
 

Mailing Video 

- 
Max width 

480px 
 

Up to 75kB 
html, swf, 

flv, gif,  
jpg, png 

 

 

Mailings stored in .doc documents will not be accepted. 

 

5.2.9. HTML code layout 
1. The code should be properly formatted, i.e. it should contain indentations. E.g.: 

<html> 

  <head></head> 

  <body> 

       <table ..> 

  </body> 



Interactive Advertising Department: tel. 022 3988523 fax: 022 3988016, http://reklama.o2.pl, Traffic department: 022 3981021, traffic@firma.o2.pl 

 

Grupa o2 Spółka. z o.o., ul. Jutrzenki 177, 02-231 Warsaw, registered in the National Court Register kept by the District Court for the Capital 
City of Warsaw under the number KRS 0000140518, NIP 521-31-11-513. Initial capital:  377.298,00 PLN. 

 

29 

 </html> 

2. The following code will not be accepted:  
 <html><head></head><body><table…>… 

 

5.2.10. Mailing’s background 
1. It is not allowed to set background property for the <body> tag. It is advised to 

use table for the whole creative instead. E.g. 
<body> 

<table style="background-color: red; width:100%;> 
   <tr> 

<td> 
    … 
    (mailing source) 
    … 
</td> 

   </tr> 
</table> 

</body> 

It is not allowed to use ‘height:100%’ property. 

5.2.11. Additional sources of errors (exceptions): 
1. Using 1x1px graphical elements and expanding them to a given size will make 

Outlook 2007 to display those elements improperly. 
2. Block elements in HTML, like <p> have default padding and margin in Outlook 

2007. It is advised to set them to 0 at the beginning, e.g.   
body {padding:0;margin:0;}   

3. Set img {display:block;}  at the beginning. Otherwise in Outlook Express there 
will be additional borders in each <IMG> element. 

4.  Do not use images as background.  
5. All graphics should contain ‘zero-border’, i.e. border=”0”. E.g. 

<img src=”graphics.gif” border=”0” > 
 

5.3. VIDEO MAILING 
 

Video mailing should be prepared in two versions.  
1. First version is dedicated for those users, who read their mails using web 

browser. It should consist of standard HTML code as described above and 
additional SWF player. 
Video material (FLV file) should be uploaded to O2 servers and then 
included in the player with its absolute path. (More information regarding 
this issue is covered by the ‘STREAMING creative’ section of this 
document) 

2. Second version is dedicated for those users who download their mails with email 
client programs. This creative should obey instructions presented in the ‘HTML 

mailing’ section od this document. 
 
The complete material has to consist of those two versions. 
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On the following site : 

 

http://www.campaignmonitor.com/css/ 

 

You will find a table showing a list of common email clients and their 

capabilities of interpreting HTML language. You will find tere chicha tags are not 

valid. 

 
 

In case of  any doubts we suggest using: 

- HTML validator: http://validator.w3.org/  

- CSS validator: http://jigsaw.w3.org/css-validator/ 

 

Materials which do not follow above rules may not be emitted or may be 

emitted with a delay required for corrections. 

  


